


Dallas Mawvericks debuted during the 1980-21 season

1927-288 reached the Western

Conference Finals

Jdanuary 2000 MHark Cuban purchased
the DOallas MHMavericks

Z2005-08 won the Western Conference
Charmpionship and reached the MEBA Finals for
the First time in franchise history

Rookie of the Year

1995 Jason Kidd named HEA

19285-287 won the Midwest Division

19382 Dallas Mavericks acquire

Oirk Mowitzki From Milwaukee
rmorments after being drafted

2001-02 inaugural season at the American
Airlines Center, 57 regular season wins

2008-07 DOirk Mowitzki becaormes
the First Dallas Mawverick and First
European-born player to win the

HBEA Most “Yaluable Plager award

February, 2008 -

Jdason Kidd returns to
Oallas in a blockbuster
trade with Mew Jdersey

May, 2008 - Rick
Carlisle hired as the
Oallas MHMawericks
Head Coach

s one of the premier franchises in the NBA, the

Dallas Maverichks not only produce success

on the court, but also produce success for
our corporate partners. Mavericks games are a
fotal entertainment experience. (ompanies utilize
this environment to connect with farget consumers
and to develop new revenue opportunities. With
fraditional media vehicles and hospitality also
available, a partnership with the Mavericks May
provide your company a new and distinclive
auenue to reach consumers.

The Mavericks franchise has sold out 34l
consecutive home games with the strealk beginning
on December 15, 2001 and continuing cver the last
Seuen seasons.
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pened in 2001, American Airlinegs (enter
s the home of the Dallas Mavericks.

With the capacity seating of 19200 for

bashketball, American Airlinegs (enter becomes a
fan frenzy during the Mavericks season.

- 19200 seating capacity for bashketball
" 144 Luxury Suites

- 1,900 Platinum seats

- AT&T Plaza

- The Platinum (ub

" Jack Daniels Old No./ Club
- Chili's Crrill & Bar

" Dr Pepper Bottling Plant

" el Jimador Tequila Bar

" The Dump Lounge

-~ Johnnie Walker VP Lounge
- 40 (oncession Stands

-/ Fan Shops

- Meeting facilities
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ficket holders receive special benefits including savings on single game ficket prices, first
priority on Playoff fickets and the opportunity to purchase tickets to All-Star 2010 in February
at the Cowboys Stadium.

S cason Tickets allow you to experience the game from your own personal seats. Season

Lease a Luxury Suite at American Airlines (enfer and enjoy 12 tickets with the option o purchase six
more to all preseason and regular season Mavericks and Dallas Stars home games. Lesees also have
the opfion fo purchase fickets o third party events such as concerts, family shows and special events.

Purchase a Party Suite for 18, 22, 32 or 50 people for a Mavericks game while enjouing food and
beverages. The Party Suite package also includes parking in the Platinum garage.

Purchase a Platinum Dinner Package to any Dallas Mavericks home game and enjoy a pre-game dinner
and drinks in The Platinum Cub before watching the Mavs from your seats on the Platinum Level.



g LOCHL TELEWYISIOM & RADIO BROADCAST

[SSOUTHWEST.

avs fans can hear every game on
mKESD 1033 FM ESPN Radio. Al pre-
season, regular season and  post-
season games are aired on 103.3 FM for a fotal
of af least 90 games. Branding opportunities
on ESPN Radio include:
= 0:30 spots and 0:60 spofts
- Opening and Cosing Billboards
- Special features
" Live Mentions
" Pre-game and Half-time Show
Sponsorship

Sponsors can reach sports fans outside of
Mavs games on ESPN Radio. Billboards, promos
and O:30 spots available in the following ESPN
ProgramMmming:
"~ Mavericks Magazine
~ Mavs Minute during the Morning drive
- Rick Carlisle Show
" Player Show
- NBA on ESPN Radio - Approximately
35 regular season and playoff games
including (onference Finals and NBA Finals
Sponsorship
- All-Star Weelkend on ESPN Radio

rxa

74 |

XA 21 broadcasts 30 Mavericks games
during the regular season. Branding
opportunities on TXA 21 include:

- 0:30 spots

- Opening and Closing Billboards

- Special features

" Elevators and Live Mentions

" Inferactive fan features: live blogaing,  fext-
to-screen or pix-fo-screen

T1270sM

LA VOZ DEL PUEBLO

panish speaking audiences can tune
in fo listen fo the Mavs on KFLC 1270

AM La Doz Del Pueblo. KFLC airs all pre-
season, regular season and post-season
games for a fofal of at least 90 games. A
weehly Dallas Mavericlks show runs on KFLC
during the season. Branding opportunities
on KFLC include:

- 0:30 spots and 0:60 spots

"~ Opening and (losing Billboards
- Special features

" Live Mentions

MMAYS.COrM 5

avs.com is the place for Mavs fans to gain all
m access fo everything Mavericks. Mavs.com

registered over 4.6 million unique visits to the
home page during the 2006-09 season.

" Mavs.com Presenting Sponsor
" Web Ads
- Page Sponsorship (Team page, Tickets, Glendar, efc)

* Online Polls
* Al Access fan Zone

" Uideo Player
- Online Sweepstakes

Sponsors can fake advantage of the
Mavericks 70000 member  email
database by sending e-messages to fans
wanting to know more about special
offers fromn our partners.

The Mavericks official social nefworking  site,
friecnds.mavs.com, connects Mavs fans from

around the globe and contains user generated
content as well as official Mavs blogs and marketing
announcements. With over 3,800 registered users,
friends.mavs.com allows sponsors o reach the most
loyal Mavericks fans.



= GAMME DAY SIGRAGE

ind the most successful way to get the
Message across fo fans through signage at
Mavs games.

T he Maverichs worlk with our partners to
f

A. Pole Pad & Baslket Signage

B. Courtside Signage

C Game Blimp

D. Usher Stop Signs

E. Team & VPP Seatback Covers
F. Matrix Board Signage

G Ball Carts

H. Scoreboard Logo Placement™

. *For the 2009-2010 season, American Airlings
(enter will boast the only 1060 HD Video
Scoreboards in the NBA or NHL. The new center-
hung scoreboard is four panels of HD video
boards measuring 16 x 30 Two 24" x 72 10860
HD video walls will be located in the North and
South ends of the arena.
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rom the moment Mavs fans arrive at American Airlines (enter, they are treated to quality enterfainment
F not only from the product on the court, but also off the court. Mavs sponsors have the opportunity
fo incorporate their brand info the fun and exciterment of our game presentations!
A. Premium ltem Giveaways
B. (oncourse Displays
C fan Zones
D. On Court Promotions and (onfests

Also available:

or a majority of Mavs home games, fans congregate at the Party on the ATGT Plaza 1o get ready for the
game. This carnival-like scene allows sponsors 1o interact with Maus fans in a Nnew and unique wavy,.

" lerrace Level Branding " Party on the AT&T Plaza Presenting Sponsorship available

- Exit Sampling - Booths and Interactive Displays
- Pregmium Seat and Suite Drops - (oncert Series
- Video Sponsorship " Pep Rallies

- Text-to-Win Sweepstakes
- Scoreboard Promotions and Spots

~ GOame Watch Parties

e




10 PRINT |RETHIL FROMOTIONS 11
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he Mavericks are able to take a partner's message

T)@uond the game. With retail promotions, partners

can connect o Mavs fans af any time, anywhere.

- Logo Rights™

- On-site Events

" Player and Enfertainment Appearances

- Commemorative ltems

- Point-of-Purchase Displays

" Retail Sweepstakes

DIGHINETING

(o to mavs.com for complete details

*Sponsors may have the opportunity to use the Dallas Mavericks logos and plaver likenesses for refail promotion. Terms and conditions apply.



provide on-court enferfainment for fans at

45 games each season. Off the court, they
act as Team Ambassadors at hundreds of
appearances  throughout the Dallas/Ft. Worth
area year round.

T he Mavs mascots and performance groups

Mavericlks Dancers
" Presenting Sponsorship
" Assoc. Sponsorship w/ Barter Opportunities
" Dancer Page on Mavs.com
" Maverichks Dancer (alendar
" Appearances

Mascots Mavs Man and thamp
" Associate Sponsorship
" Mascots Page on Mavs.com
" Appearances and Performances

Mavs ManiAACs
" Presenting Sponsorship
" Associate Sponsorship
" ManiAACs Page on Mavs.com
" Appearances and Performances

CHHMFEPS & SFECIHL EW

commitment to our fans. The organization is

confinually ranlked high among professional
sporfs teams infanrelations andthe ease of access
fo players, coaches and team management.
The Maverichs fulfill this commitment through
grassroots events throughout the year.

T he Maverichks organization prides itself on its

"Hoop Camp - Quer 3,000 kids ages
6-16 participate in 17 different camps
across North Texas

" NBA 101 - Between 200 and 250 women
lzarn the basics of NBA baslketball from
Mavs coaches and staff

" Festival de los Mavs - This spring event
draws close 1o 2000 people to AT&T
Plaza and allows sponsors fo reach
some of the Mavericks most loyal fans,
the Hispanic fan base

~Spirit Weehk - A weehk-long series of
special events, appearances and watch
parfies held annually in Ff. Worth or
around the Metroplex

" Pep Rallies - Fans start off the season or
the post-season with a Mavs Pep Rally
at a partner's store location or on the
ATGT Plaza

- Game Watch Parties - For road games,
fans can cheer on the Mavs while they
are on the road at game watching parties
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-

o\

he Mavericl It a 1op priority to avetback to the Dallas/f Worih community. Throush
several . commlx rams, the team lis able to assist fans that need it ihe most.

Reading bllzng@ “The Mavericks host a Reading Challenae every gzér which ¢ ML; for

students in grades 2-5. The students are rewarded with prizes for T% difterent |euels t ey achieve

and the ultimate prizzw school that reads the rmost.min hdlflg from a Mavs player.

(oat/Blanlket Drive = The Mavs hol&h"é coat/blanket drive to collect n@w or gently used coats and/or
blankets which are donated to local shelters during the winter months,

Holiday Parties - The Mavs host fwo parties for local Metroplex organizations during the holidays.
The annual Turlkey Dunk is held in November, with the entire team putting on a bashketball clinic for
disadvantaged children. The Holiday Party falkes placz in December and the hkids in aftendance have a
chance o challenge the players to their favorite videoc games or activities.

Black Histfory Month - The Mavs host a Black History Month Challenge for middie and high school
students in the Metroplex. Students write an essay about which influential blach leader from American
History inspires them and how they made an impact in their lives.

here are countless opportunities o promote
T;our brand at American Airlines (enter from inside

the bowl, o the concourse, fo the arena.
Signage examples shown:

- D Spectacular on AT&T Plaza
" Pole Signs
- Scoreboard Underbelly
" Restaurant and Lounge Branding
- (oncourse Signage

Also available:

" Bachk-lit bow! Signage

- 360 LED Logo Placement
" Parking Garage Signage
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BUILOIMG SIGHAGE 15

Unlimited.
Unrivaled.

§ calls.
All your wurelessﬁ
$4:uw I: over 300 cities.
No contract.

metro~CS

Uﬂllmlt Yourself.

AA |I MOTORAZR

¥etro~CS

Unlimit Yourself.

Mmetropcs.com



15 EEST FREACTICES EEST PEACTICES

DID vyou SEE THAT?

/\CU\/UE

TWO WAYS TO PLAY!

3 EE THAT?

WITH THESE SPECTACULAR PRIZES!
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8
DECODER AREA

oOr-COURT PROMOTION

IMN-AREMA TV HETIWORK

LED SIGHAGE

FLAYOFF FOLE EBAMMERS

OMMUNITY COFFEE
Objective
- Grow awareness, brand preference, and frial of (ommunity (offee in Dallas
" Establish community offee as the Premium (offee Brand involued in the local community

Strategy
" Leverage arena/sports sponsorship as a primary equity building vehicle in Dallas

" Distribute (ommunity (offee product to consumer and remind them of the brand through various
in-arena touch- points

Product Inclusion, Product Designation & Product Distribution

" Sponsor named “Official (offee of American Airlines (enter”

- Sponsor product is exclusively served at American Airlines (enter

" Distributed 2000 bags of coffee to consumers af the conclusion of (2) regular season
home games

" Distributed 7500 bags of coffee to consumers at the beginning of (1) playoff home game

~ Distributed 2000 fravel mugs with coupons fo consumers af the beginning of (4) regular season
home games

Results
" Increased dollar market share in Dallas + 3.5% vs. previous year
" Exceeded FYO? Revenue Plan by 30%




UIMHER AKD STACHEHOLSE

CHECH FRESERTHTIOMN

STAHCH SFPEAKS TO WIMNMHER*S SCHOOL

HEWS COVERAGE

I STORE FOF ARTWORK (SHELF TALKER & DARGLER)

annon and Dairy MAX
Objective

Increase awareness of healthy living alternatives for children ages six through twelue

Strategy
Executed an essay contest and encouraged children to write about how they get their “Three A
Day” on gameday and why they love the Mavs. Forms were located at a local grocer near Dannon
products. The winner was able 1o talke Jerry Stackhouse 1o school, received fickets to a home game
and participated in a halftime checlk presentation.

Promotional Tactics
" Information page on Mavs.com directing fans 1o visit the Dannon display af a local grocer to pick
up the enfry form
" Live mentions in felevision broadcasts on TXAZI
- ESPN Radio commercials recorded by Jerry Stackhouse
" Live mentions on radio broadcasts on ESPN Radio
" Live mentions in Spanish broadcast on KFLC
" Mentions in-arena during Mavs home games

Results
Ouer 500 essaus were submitted and Dairy MAX and Dannon reczived added value throush coverage
on multiple television and print outlets throughout the Dallas/Ft. Worth area

EEST PRACTICES 19

oors Light
Objective
Position Coors Light in the DFLU Hispanic market as the beer of choice of the Dallas Mavericls

Strategy
Infegrated Los Mavs branding fo conuey an emotional connection to Hispanic Mavs fans
" Executed a "Maws for a Day” text-2-win sweepstakes targeting the Hispanic community while taking
advantage of the Los Mavs branding
" Presenting sponsor of festival De Los Mavs

Mavs for a Day Marketing and Activation
" Billboards placed in high-density Hispanic areas
" In-store POS/POP elements  utilizing Los Mavs branding
" Distributed jersey koozies af bars, refailers and Mavs games and special events

Festival De Los Mavs Marketing and Activation
" Television spotfs on Univision and Telefutura
" Radio mentions and  autograph-pass giveaway promotion across four (4) Univision radio stations
" Print Ads in Spanish publications (Mercado Bilingue, EnCasa and Buena Guia)
" In-Game PA's and scoreboard graphics announcing event
" Top Story and informational page on Mavs.com
- (oors was the primary beer being served on site
- Signage on stage, around exterior of plaza and HD screen
" Interactive booth with JJ Barea autograph signing, Koozie giveaways, eic

Results
Crew marhet share in Hispanic seament during the promotional period



= 2010 All-Star Game

g

February 10th - 14th, 2010

" Tickets and Suites to all events



Be a Part of the Dallas Mavericks

MAVS.COM
214-747-MAUS



